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Note: Answer From Both the Section as Directed. The Figures in the right-hand margin indicate marks.
@us—31 / Section -A

1. frfaRea sifd—og ST oAl & SR Afg— 1X10=10
Answer the following very short type questions :-
(a) fagor iy # srgda @ 87
What is followup in marketing research.
(b) A, & gof ' faRag |
Write full form of S.T.P.
(c) oo e T 87
What is marketing information?
(d) YA U B AR HEeH Fargd |
Explain four component of information system.
(e) Y UR&eT aar 27
What is null hypothesis.
® YARTOTd ¥ WRET | 39 a7 |93 &7
What do you mean by experimental research deign
(g) R g Eea @@ 2?
What is market sales strategy
(h) e fager Tt 87
What is test marketing?
(i) fasmos o & @ e 7
What is meant by advertising research?
) frar geror Far 8?7
What is idea testing.
2. 1 ST yeEt & IR Afg - 2x5=10
Answer the following short answer type questions-
(a) e oY & IgIYT qasy |
Explain the objective by marketing research.
(b) MY IR W ST FIT |HS &7
What do you mean by research proposal.
(c) fauor Wiy yeue &1 B gaTsy |
Explain the function of marketing research managers.
(d) AUE B WG UHR qa1sy |
write the main types of brand
(e) USRI e @ 87
What is recall test?

Yus—d / Section -B

Prefered Qe—gwd wei @ ST SR 12x5 = 60
Answer the following long answer type questions.

g#13 / Unit-1

3. fawRor v @ &7 ST e U9 A WHEISY |
What is marketing research? Explain its importance and scope.

3qar/ Or

frafafed w wfera fRewfort forae—

e



(@)  RuvE gu gl (b)  fRuvE g B T aEw

Write short notes on the following.

(a) Marketing information system ) New dimensions of marketing information.

P13 / Unit-II

REBea 1 8? R Y # 390 78w B RdEaT BN T 398 THRT 3 @rer S |

What is hypothesis? Discuss its importance in marketing research and explain
Jdr/ Or

MY IRET B FAT ARG 27 30D 9T T B qaigq |

What is mean by research design? Explain its objectives and functions -

TS / Unit-IIT

its main types.

fauorr it fran & WToT W oMy T wHE &7 e @) Uik o AR ¥ wHegd |

What do you understand by organisation of marketing research activities ? Explain in detail the procedure of

organisation
3JIdi/ Or '
fp—fpe fafkre &= % fauom o &1 SyanT 9wa & wEEd |

What are the specialised areas of application of marketing research possible ? Explain

gBTS / Unit-IV

mﬁquﬁmﬁwmw%?ﬁwmsﬁwﬁw?%aaﬁﬁmﬁﬁl

What is product testing and test marketing? Explain their importance in marke
3Ydr/ Or
JFAURO e @ R7 RO WY @ Siey A d Wl @1 vl i |

What is motivation research? Discuss the object, importance and limitations of

P18 / Unit-V
s oy & T 3w 2 fagmea oy @ R P @ weeiRat savad

What is mean by advertising research"? What types of information are needed
3rar/ Or

ting research.

f marketing research.

for advertising research.

AT UG A AT 87 $HS Se¥F TG T SRl BT IRT B Gad Gt B1 qoi B |

What is new product research"? Explain its objectives and problems of introdu

cing new product.




