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ffi rg'st fi fu ffiR ftfdqteFTf d do Bqd ErRfr
Answer From Both the Section as Directed. The in the

ffifuo eft-ag vnft qrfi d vrq {fug:-
Answer the following very short type questions :-
(a) frqrm YilET q srgdil{ cqr t?

What is followup in marketing research.

(b) \ry.8.ft. o-r 1't w fttuqt
Write full form of S.T.P.

(s) frwm qfir cqr t?
What is marketing information?

(d) qfir rqfr d qrc HTCo corgtt
Explain four component of information system.

(e) qlq qRm.s{r aqr t?
What is null hypothesis.

(0 yilET nEFrT t enq rqr Hqsi t?
What do you mean by experimental research deign

(g) tIIcTrv frlrq qflffiI cqr t?
What is market sales strategy

(h) trfteT"r frqqq qqr t?
What is test marketing?

(i) frflrw Yilq fr rqr enrq t?
What is meant by advertising research?

0) frdr qfteror cqr t?
What is idea testing.

frq dg-sn0q w-fi d srq {fuq :-
Answer the following short answer type questions-

(a) frqun qitq d seRgq ildr{g I

Explain the objective by marketing research.

(b) YitrT nttilq t eirq qqr rnr$rfr t?
What do you mean by research proposal.

(c) frqum qilq rffio o.r ord corgt I

Explain the function of marketing research managers.

(d) ilw d rgu xFN ildr{q I

write the main types of brand

(e) T{, rFRq qfte{r rqr t?
What is recall test?

Elug-q / Section -B

ffifuT ft{-vnftq sFI d vrq ffirg'
Answer the following long answer type questions.

Efi.r{ /lJnit-l

)
Lo

1

3 ftT{q yilrT cqr t? 8fl6l rrwr \q et" Trrflr{g I

What is marketing research? Explain its importance and scope.

€ITgI.IT / Or

ffifun w rtf*rq frqFFf ftrfus'-
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4. qft'ffiTrT TqI t? frcrqq vilET { {rd rrem o1 Atr4n dfuq der {nd ro.rrt qrsr eifrq r

What is hypothesis? Discuss its importance in marketing research and
qQmT/ Or

yitEr IrEr=rT d eqr enqrq t? Effih Bt?q \q ord ildr{g !

What is mean by research design? Explain its objectives and functions

f.r,r$ /unit-rll

its main types.

frrTuFT yilq fu?Tr d rirrd{ t enq qqT irrsrt t? rf'r6{ h1 qfuqr o} fr{flr t
What do you understand by organisation of marketing research activities ?

organisation

(a) f{qqq E.*Tr rffi (b)
Write short notes on the following.
(a) Marketing information system

frqqq qffir d Tt on{mT

(b) New dimensions of
{oH /Unit-II

3T?mT / Or
fuq-fuE frRrse M[ fr fdquFT yittr or srdq wm t irqsng$ r

What are the specialised areas of application of marketing research possible ?

E.r,r{ /Unit-rv

vnlrE ffie{"r fq qfte{"r frq'l.q cqr B? frqqq yfu fr sird qEtrr qft f{ifir
What is product testing and test marketing? Explain their importance in

sTem / Or
otftf{un yiET cqr t? slftfwr yilET d sks rem \rq mqpr} or quh otfug r

What is motivation research? Discuss the object, importance and limitations

{iD.r{ /unit-v

information.

in detail the procedure of

research.

marketing research.

5

6.

7 frarw vilET t cqr enqr?T t? ffarw yitrT d ftq ot{ m rrrq-orRfr errqrmn t r

What is mean by advertising research"? What types of information are needed

3lzd{l / Or
;rqT snnq yilq Bn t? $ild strq W rn vaTrqt dI en$T ort t ffifud
What is new product research"? Explain its objectives and problems of

advertising research.

m-r qufq otfrrq I

new product.


