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l3lrG / Section-A

ffi Etghsd yrn d B.cN frfuq,
Answer the follorvirrg objective type questions:
(a) frq { i+ otq-rrr cr<rffiq frqum o-t ss r-S tZ

(i) +qT3i ol ftqid
(ii) qffitnT zn-r frqtd
(iii) qtnsri @r ftqid
(iv) srM o\ ffi d ft\ fttqr t,rraT

(b) frq q fi qil{ HI anqx rrr#fo-r s's t:
(i) wne qr-qn et
(ii) GTrqra g-@ qq
(iii) 3il-f$en lrq
(iv) s!-trffi lrfi
Which of the fbllor,ving in the fbrrn of traclc irsre cnre nt.
(i) Free trade area
(ii) Customer lJnion
(iii) Economic lJnion
(iv) All of the above

Which of the follow"ing is not incluclecl in intenrationtrl rnarketing.
(i) Export of services
(ii) Of project Exports
(iii) Export of Goods
(iv) Sending the labour of toreisrl countries f or sen'ic

(c)

(d)

srdqfsq ffiqq zF{i d BqlD-rT fr rrrcTr oqq ot{ Hr tZ
(i) fuf, ols€ttr o-q;IT

(ii) qrotv.F-t z-q;t o-FIT

(iii) zil=q offi of ffi .'-FIT

(ir) q.rd oT fteYfi fr frsrnrq +t{TI
Which in the- flrst step irt venture ol'intcrnatit-rrurl rlarketit
(i) F inance rranA.*rlenrent

(ii) Selectir-rn t-rf nrarket
(iii) Appointnrent of ef-licie nt u orkcrs
( ir,') Aclt,ertising of proclucts in ti-rrcign c()untrics.

erqdreT frqf( ?D-r Tq clq otq-wr tZ
(i) 3rlq.n rntfu={

(ii) 3rlqzn ftqYT

(iii) ftqin T6T q{ 3il-Bd (6-ir

(ir') fu.f,d fi?Tin cztcnrlr o1 3lTqyq.Fct

()



What is the marin drarvback of indirect erport
(i) N,lore risk
(ii) More investment
(iii) Depenclent on export houses
(ir,; Reqtrirenrcnt of e rpilndccl export an'itngt: nrcnt

(e) Mo BHrE zn-r 4{q zF{t A ftq geq 3ilErrc Tfl tU
(i) .rc( zhl gqqPr q q"l'T

(ii) frffi qrq-1q d ft\ EflTE dI 3r{trsidT
(iii) Btr{r< zht TTqffiT
(iv) T@ q znerfr

What is the main basis for selection of erport procluct
(i) Demand of goods in o\\,n ct)untrv
(ii) Adaptation of goocls in foreign nrarket
(iii) Qualitv of procluct
(ir) Discount in price.

(f) gfi'lrd BHrE .F-r sfu*m i+ gqrmiil o-{i ErA srTu-s o}
(i) q-frqt ft qTU-s

(ii) dgrq qru-s

(iii) qfrnrn qIU-s

(i,r) qarf,q ilu-s
When a low priced product is brought to compete u'ith a
(i) Competitive brand
(ii) Fighting brand
(iii) Inclividual brancl
(i,r) Local brand

(g) qdftq { fuq ildi o} sqn { Tfr rsr cTrdr-

(i) frqia-n d ftfoq lrTtr{
(ii) sTrcnn o-G il-a cvT qfi rndqrg
(iii) sdr-trft q gfrqT
(iv) RHK d -ilR@ s rqrTqfufr XUr
Which factor is not consiclered fbr packa.-uir-lg-

(i) Financial sollrces of expr)l'ter
(ii) Clirnatic condition o1- impt-rrting countn,,
(iii) Convenience in landing.
(") Physical and chemicrtl characteristics of product

{r,*q E crflffiq w{ rN {@ fuit-{"r frq orrErr{ q{ srrr;T
(i) drrra
(ii) qfr-w-di

(iii) qmr{ o1 ftYiq-n{
(ir ) ft.IeT tr{ qft--dTrT

6-fir dz

, is called.

o-{-fr t

(h) err{ gs,d. rqrufrfr{ur ,F-r oraf zrqr BZ

(i) Brur( frqin qr.q B

(ii) silr< szfr X"r.T-trT oT A
(iii) silr< @l ffinT .F-G .ldI znqi] ir.rfA-& qr=rfiT ?FT

(ir,1 \J-cq-r<i oi fudrE qa"Tq {ftn qil-i .}t} HTq.ft

What is mearning of ISO certitication'l
(i) Product is eligiblc fbr export
(ii) Procluct is of soocl rlLralitl
(iii) The producer conrpanv tirllou the qLralitl'stanclarcl
(ir,) Provision of afier sarle scr'\ icc uill be pror,idecl

(i)



0)

The pricing of product is sanre in national ancl inte
(i) Cost
( ii) Clonrpetition
(iii) IVIarket characteristics
(v) Retunr 0n inve-stnrcnt.

tnrsfrfar o1 qrr q $f{fin orqrfr r6-q qft q{S furr$
(i) ftqtn-n fi
(ii) 3rqkfo t
(iii) fuE.r o-.rTfr €
(ir) sq-t-qd q ftt{ft ri .fr --f;
In case of Forf-eiting. the fbrlcitcr rcalise his anlount fiom-
(i) Exporter
(ii) Importer
(iii) Shipping companv
(v) None of the above

ffi Erg-ver$q qr+r d ffirq frfuq,
Answer the follorvirrg short ans\l,er t)'pe questions:
(a) 3l-d-ffiu ftqqq qqfq-{rT t 3{Ttl qzIT 11qH-d tZ

What do yott understand b),, Intenrational marketing envirc
(b) qrkr o) q-fuilfr--d otfrry r

Define Brancling
(c) Afud q zrqT v1qrry q<Rfd o1 qrfr t?

What intbnlation are displavecl in the label?
(d) BHK 3rJqtm .rqT drdT t?

What is product adatptation ?

(e) yfl uETffi fun frts t_q q rril;I di 'ilrfr t?
In what fiorn pre-shipment I-rnaurce is proviclecl?

lgrE / Section-B

level on the basis.

il

2r5

nnrent?

2

3

ffi ftd ffirfrq yr+r d Krq frfus
Anslver the follorving long ansu'er t)'pe questions:

{E r{ / unit-l

3r<qHq ftqun of qe"-ft q ei, qfr frAq-n omd r sr<qHq
Yerfr tz
Discuss the nature ancl scope of Intenrartional marketing. How is
ditferent fiom domestic rnarketing?

slelclT / OR

GTrtr q.T-g d llrlrFr d ftqin-.F =i, ftidl cnq"n chl q{rq o{i fr
d-€j q,) rq{ fr vrq-'r r

You are an exporter of leatlter gr-rt-rrls- u"hat factt-rr in gt:net'al aurcl

will consider ir-r selectins a tbreign ntlrrkct'l

{o-r-{ / LInit-tl

Ircteq fiqfd ri 3nqzn-r cr?-rT erftFnq fiz q.qel f-lqi-.r ,F nrrrc'f zh)

trr qcF.I{t srFry t

\\'/hat dt) \,'ou understancl bl,Direct e\p()rting'? State the varit-rus t
ancl throu' light on its aclvanta._s,L-s ancl clisacl\'antages'?

l2x5

qt( frqum t d-e

marketin-E

fu-{ {fl-qrq ,rdr Er fu-{

speciflc f actor' \'ou

gq SE_6 d1.+I rl Ertr.ql-l

of Direct exporting



(i)
(i i)
(ii i)

3r2r-.n / oR

ffifurn s{ 11fHK fuquft filR_{-{i-

(i) \rnqrc 3rjqdn
(ii) ilu-s sd-fr
(iii) +qftrT

Write short note on the fbllou'ing -
Procluct ;\clarptati on
Brand Pirac'\,

Labelling

{nr-{ /Ltnit-III

et-a"qfqq frqqq fr tsq ftqi{'r qf}t{n of zqTCqT otftrd I

fxplain the pricing process in Inte-rnational nrerrketing

s{aIcII / OR

Trdr{ d q(d q-r&<r' (D/I' ) q '{f,.qrft d q<-d er&-s' (DlA ) q

rTr{d q fr-ffi alil-qru n TCq FH t q-qi,T E}i qrA q=M ol qrf{ oT
Explain the main doclrments usecl in tirreign trade in India?

5

qli ?ht qil .Frqffiq
Bl qrcar otftri r

What is the proceclure of collection of pal,ment through
and Documents against acceptance (D/A) ? fxplain.

{or{ /Llnit-IV

against payment (D/P)

6. 3r-"ilqfsq !3rqd-{ A fr of qrcqr olfrrd I 1]ril*{ q ot{ dGr qqrcr srd-d dz
Explarin the methods of International promotictn. Wl'rat factor

3lstcft / Oll

3rflHq ltr+Tmq q€r+l d q"d-.n o'I fu.T-d iaT;rcrT-fi frfuq r

promotion decisions?

Illustrate the con'rponents of Inten'rational logistics nlanagement.

s-nT-{ / tJnit-v

7 tri I

3lsrqrr/OR

,rrso +i F-qln qqR o) fr cid qr& rrsrzraran s frffirf,if o1 fr#A otftri t

Discuss the assistancc and incentives provided to export trade in Xndia?


