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M.Com. (FOURTH SEMESTER)
Examination- JUNE-2020
Compulsory/Optional
Group -A
Paper-1V
INTERNATIONAL MARKETING
Time:- Three Hours | [Maximum Marks:80

dic ;. IF @vel ¥ FEUgaR SR AT | 9el & 3d S arfel 3R 3ifdbd B |
Note: Answer from Both the Section as Directed. The Figures in the right-hand margin indicated
marks.

Qvg / Section-A

1. frfafaa axgfs yedl & Sar A 1x10

Answer the following objective type questions:

(a) = 9 F -1 R Ao &1 v9 781 872
(i) Jamti &1 frafa
(i) RIS &1 frata
(iii)  awgall &1 fFafa
(iv) =P @ A0 & foru g Jor !
Which of the following is not included in international marketing.
(1) Export of services
(1) Of project Exports
(i)  Export of Goods
(iv)  Sending the labour of foreign countries for services.

(b) = A ¥ BHE A AR FEsdleT ©9 &
(1) WA AR &
(i) I Yeb WY
(i)  enfi® Wy
(iv)  SWRIdd a1
Which of the following in the form of trade agreement.
(1) Free trade area
(11) Customer Union
(i)  Economic Union
(iv)  All of the above

(c) IS fUuE &RA & IUHA H Ul HeH DI 4T 87
(i) faca &1 gag &
(i)  dNTR &1 aa AT
(i) A HHAIRET @) FRIfaa we
(iv)  Ardd &1 fagen J fasima aee
Which in the first step in venture ol international marketi

1}

(1) Finance management
(1) Selection of market

(111)  Appointment of efficient workers
(1v)  Advertising of products in foreign countrices.

(d)  omcae fafa &1 J=g I BF—ar 87
(1) arfereh STRgH
(i)  arfers fAaw
(i) Frara g8l woanisg ve
(iv)  fawga frafa edeen & snagdad




()

()

(2)

(h)

(1)

What is the main drawback ot indirect export

(1) More risk

(1) More investment

(111)  Dependent on export houses

(iv)  Requirement of expanded export arrangement

frafa S@re &1 999 B B U g7=g IR @ 87
(i)  axq B W H A

(i)  face 9iR @ foU Seure & 3rfddd

(i)  SAUE P U

(iv) ¥ 3 werd
What i1s the main basis for selection of export product.
(1) Demand of goods in own country

(11) Adaptation of goods in foreign market
(1) Quality of product
(iv)  Discount in price.

U AR IAE BT YA @ qHEeA HA el F1U8 B R®IT HEd 87

(i) gferrfy grvs
(i) TSI, 91U
(i) e ams
(iv) I gve

When a low priced product is brought to compete with a
(1) Competitive brand

(i1) Fighting brand

(i11)  Individual brand

(iv)  Local brand

il o f&a a@l & e A 78 <@ Sar-
(i) fatas & fafecra e

(i) AR B ared Q¥ B STAdrY

(i) Sor-ed i g

(iv) 9w & Hifdd a warafa o

Which factor is not considered for packaging-

(1) Financial sources of exporter

(11) Climatic condition of importing country

(1)  Convenience in landing.

(v) Physical and chemical characteristics of product.

JTE. w3, yrofiaRor &t aref @ R

(1) Sare fFrafa ara 8

(i)  SUre I YUt B 2

(il)  IAE BT [t BT @l B qaiferd) Jed
(iv) Sl &l faga yedid ddar uar ol o)

What is meaning of ISO certification?

(1) Product is eligible for export
(11) Product is of good quality
(111)  The producer company follow the quality standard

(iv)  Provision of after sale service will be provided

I 9 RIS ¥R W e fAuiRor A amaR w59
(1) ST

(i)  uforeggl

(i) AR @ fAggeg

(iv) e arogfiram

rand. is called.

rate el B




The pricing ot product is same in national and international level on the basis.

(1) Cost

(i1) Competition

(111)  Market characteristics
(v) Return on investment.

(G) BRI B I H BRBER AU B B Il [HHH BT 2?

(i) fratas |

(i)  3aTAa®d A

(i) fRfoer el 9

(iv)  SWRIad H R o g
In case of Forfeiting. the forfeiter realise his amount from-
(1) Exporter

(11) Importer

(i11)  Shipping company

(v) None of the above

fr=fafaa ag—s@da uHl & SR i
Answer the following short answer type questions:
(a) QIR fquur yafawer I g a1 d#s 87
What do you understand by International marketing enviro
(b)  aifET @ ufenfia @f |
Define Branding .
()  <fdd H T gaAW geiia @1 il 82
What information are displaved in the label?
(d)  IHE AGdHAT FT Bl 8?
What is product adaptation?
()  gdl STl fac fv w0 o ygr @ S 82
In what from pre-shipment financc is provided?
g / Section-B

frfoRaa dd Sk gl & Sar AR
Answer the following long answer type questions:

@18 / Unit-1

2x5

nment?

12x5

RIS faguE &l udfa @ &3 @ RAdas #IRR | sy fQuvrs eRe oo & a9

gerd 87?

Discuss the nature and scope of International marketing. How is international marketing

different from domestic marketing?

3qar / OR

I g D M @ FRiiad 8 face aeme w1 gae exd A 3 b ame aql a e

fafifte qei &1 e § I |
You are an exporter of leather goods. what factor in general and w
will consider in selecting a foreign market?

g&Ts / Unit-11

ucdel [rafa A M @i sy 87 ucet (At & YeRI wl WHe
R Y& STely |
What do you understand by Direct exporting? State the various tyy
and throw light on its advantages and disadvantages?

hat specific factor you

fId 8U g4d oM d I

ves of Direct exporting




arerar / OR

fferRaa ov wfera feaoh ferfRad—
() 9 o

(i) g s

(ili)  <gfer

Write short note on the following -

(1) Product Adaptation
(11) Brand Piracy
(i11)  Labelling

3&13 / Unit-111
RIS fagur # Hea AaiRor yfsbar &1 @ren SIor |
Explain the pricing process in International marketing
3gar / OR
PIAF & dgel 9@ (D/P) @ Wiafd & acal urel@’ (D/A) |
87 AR BINH |

What is the procedure of collection of payment through Documen
and Documents against acceptance (D/A) ? Explain.

&S / Unit-1V
NI AET & S @) R SR | aragd ol § aF

UGG o e G A DI Gl

ts against payment (D/P)

Ted UaTg STAd 27

Explain the methods of International promotion. What factor atfect promotion decisions?

3gar/ OR

SIRCRIET IR0 yaeel & el &l [aegd e SRy |
[Hustrate the components of International logistics management.

3&T3 / Unit-V

MRa A fadel @R H e WU 8 YAE € drel Uelkdl &1 guie bl
Explain the main documents used in foreign trade in India?

Far/ OR

T |

wra 7 fafa @rar e S diell WeTIsi 9 ureimgAr b fadasr sifr |

Discuss the assistance and incentives provided to export trade in |

ndia?




